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Nick Dossa
Founder, Vegas Auto Gallery

A 4,000 sq-ft warehouse became the largest exotic
dealer in the West — 380+ Lamborghinis sold, a
three-story Vegas flagship, a $1.2M Stallone charity
auction. The reputation is real. This is the story of the
brand home we built for it, where it stands today, and
how we make Google own the name. Nick Dossa · founder, Vegas Auto Gallery, Las Vegas
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E X E C U T I V E  S U M M A R Y

The reputation was already real.
Now Nick has a brand home built to match it.
Nick Dossa built Vegas Auto Gallery from a single 4,000 sq-ft warehouse into the largest exotic and
luxury dealer in the West — 380+ Lamborghinis sold locally, 5,000+ vehicles delivered, a three-
story 47,000 sq-ft flagship, partnerships with the Vegas Golden Knights and Dana White's
Power Slap, and a $1.2M charity auction with Sylvester Stallone. That reputation is earned, rare,
and verifiable. The job of this engagement was never to fix the man — it was to give that reputation a
home Google can read.

This is not a "here's what's broken" report. We built nick-dossa.com as Nick's entity home, and in this engagement
we just leveled it up substantially. This audit shows three things: (1) the foundation that exists today, (2) the upgrades
we shipped this month, and (3) the clear path from a strong 72 to a Knowledge-Panel-grade 90.

What we shipped this month — already live on nick-dossa.com

Upgrade What changed Impact

48 new articles, 8 categories Repurposed his interviews, the Vegas Auto Gallery video library
(showroom tour, Czinger 21C, McLaren Elva, Lamborghini,
Rolls-Royce and more), press features, partnerships (Golden
Knights, Power Slap) and the $1M Stallone auction — into full,
search-indexable articles.

Blog grew 3 → 51
posts

Navigation rebuilt 10 strong pages were live but hidden from the menu. Added
Interviews & Media, Philanthropy and Contact so every asset is
reachable.

0 → all pages
reachable

Entity schema Published a clean Person + AutoDealer + WebSite knowledge
graph with verified sameAs links to LinkedIn, Instagram,
Facebook and YouTube, plus VideoObject schema on every
video article.

Google can now read
the entity

Internal link tree Wired the new articles to the bio, the flagship, the Golden
Knights and philanthropy pages — and out to
vegasautogallery.com.

Authority now flows

The good news is the whole story. Nick already did the hard 90% — the businesses, the press, the partnerships, the
giving. Everything in this audit is plumbing, and plumbing is our job. That's why the Day-90 projection (89) is within
reach in a single quarter.

This audit follows the BlitzMetrics / Local Service Spotlight personal-brand methodology: entity home → Knowledge Panel → content factory
→ Dollar-a-Day amplification — scored against the published 100-point Personal Brand Score rubric (blitzmetrics.com/personal-brand-score).
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T H E  M A N

From classified ads and a pay phone to the largest exotic
dealer in the West

Nick Dossa is a Canadian-born entrepreneur who came up during the
1980s recession and lost his father young. He was raised by his
mother, Sherin Dossa — at one point the #1 Realtor in Canada —
who taught him business and resilience early. As a teenager he was
already buying and selling cars through classified ads, negotiating
deals by beeper and pay phone, and he went on to earn a business
degree.

When his mother's illness brought the family to Las Vegas, Nick saw a
luxury-car market that was, in his words, monopolistic — "not really
many choices for the locals." Drawing on years in high-line vehicle
sales, he launched Vegas Auto Gallery in 2010 to fill that gap with
selection and concierge-level service.

Family at the center
Nick credits his success to a close-knit family. He is married to Selcen
Kavr-Dossa, and his brother Reese Dossa serves as Chief Strategy
Officer of Vegas Auto Gallery. The business is, by design, a family
operation.

Why this matters to the audit: Google rewards entities it can
verify. Nick's story — Canadian roots, a top-Realtor mother, a
teenage car-trader who built an empire, a family leadership team —
is exactly the corroboration a Knowledge Panel needs. The raw
material is all here and all true.

Nick Dossa — nick-dossa.com

2010
FOUNDED VEGAS AUTO GALLERY

380+
LAMBORGHINIS SOLD LOCALLY

5,000+
VEHICLES DELIVERED WORLDWIDE

The throughline: the same instincts that let a kid flip cars over a pay phone now run a dealership that caters to
billionaires. That continuity — passion to empire — is the spine of his personal brand, and it's exactly what the new
articles on his site now tell in his own voice.
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T H E  B U S I N E S S

Vegas Auto Gallery: a gallery, not a car lot

Dimension Detail

Flagship Three-story, 47,000 sq-ft showroom at 5530 Rafael
Rivera Way, holding 300+ vehicles, with fine art by
Elena Bulatova on the gallery walls

Growth From a single 4,000 sq-ft warehouse (2010) to two
showrooms totaling 50,000+ sq-ft

Inventory 250–300 vehicles: Lamborghini, Ferrari, Bentley, Rolls-
Royce, McLaren, Aston Martin, Porsche

Franchises Authorized dealer for Lotus, Czinger and Vintage
Modern; acquired and rebranded a dealership as Las
Vegas Mitsubishi

Innovation Among the first to accept Bitcoin — 3–5% of revenue,
$6M+ in BTC transactions in 2021

Other
ventures

Only Las Vegas retailer for Philipp Plein "Time
Machine" watches

The model: concierge over pressure
Nick's whole thesis is that in luxury, service is the product. An open-door
policy, matching the client to the right car rather than the most expensive one,
and treating every visitor like a VIP is what turned first-time buyers into a referral
engine of celebrities, athletes and international collectors.

On the floor at Vegas Auto Gallery

The numbers, stacked: 380+ Lamborghinis
sold locally · 5,000+ vehicles delivered ·
47,000 sq-ft flagship · 300+ cars on display ·
$6M+ in Bitcoin sales · tens of millions in
annual sales.

Why it matters: this is a brand with genuine
search demand and real-world proof. The
opportunity isn't to manufacture a story — it's
to make sure Nick (the person) captures the
authority his company (the brand) already
commands.
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P R O O F  O F  E X P E R T I S E  &  A U T H O R I T Y

The interview library — now working for the brand
Nick has told his story on stage after stage. Until this month, almost none of it lived on his own site. We changed that:
each appearance below is now a full, indexable article on nick-dossa.com, with the video embedded and schema
attached — so the authority points home instead of to YouTube.

Appearance Host / Platform Now on his site

Showroom Walkthrough Vegas Auto Gallery (YouTube) Article + embed ✓

Dealer Principal — EP21 Living Large Las Vegas (YouTube) Article + embed ✓

"He Sells Luxury Cars for a
Living"

Digital Social Hour — Sean Kelly Article ✓

"Bugattis and Billionaires" Escaping the Drift — John Gafford Article ✓

Building a Luxury Dealership The Vegas Circle — Phillips & Smith Article ✓

Entrepreneurial Wisdom Be Legendary — Josh Galindo Article ✓

From Passion to Empire The Ed Bernstein Show Article + embed ✓

Why repurposing matters: a YouTube view is rented attention on someone else's platform. The same conversation,
transcribed into an article on nick-dossa.com, becomes a permanent, search-indexable asset that builds Nick's domain
— and links to the next story, keeping readers in his world.

E-E-A-T in one page. Experience (decades in high-line
sales), Expertise (the operator who built it),
Authoritativeness (national media, marquee partners),
Trust (concierge reputation, repeat clients) — all now
documented on the site he owns.

Showroom walkthrough — now an article on nick-dossa.com
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P R O O F  O F  A U T H O R I T Y

The room shows up — celebrities, athletes & partners
When the 47,000 sq-ft flagship opened, the guest list read like a Las
Vegas who's-who — proof that Vegas Auto Gallery is an institution,
not a storefront.

At the grand opening
Bruce Cassidy — Vegas Golden Knights head coach

Bryce Hall — creator / boxer

Mike Shouhed — Shahs of Sunset

Ricardo Laguna — pro BMX athlete

Andrew Pacheco — professional poker player

Roman Thievin — co-owner & CEO, SpeedVegas

Tick Segerblom — Clark County Commission Chairman

Phil Maloof, Jefe the Jeweler, and more

Brand partnerships
Vegas Golden Knights (NHL) — official luxury car partner

Dana White's Power Slap — official luxury car partner, mat-side
branding

Philipp Plein — exclusive Las Vegas watch retailer

Nick Dossa with partners at the flagship

"We synergize with partners that elevate
our brand, attract new clientele and bring
us to new heights." — Nick Dossa, on the
Power Slap partnership

Now captured on-site: the grand opening is a full article on nick-dossa.com ("Celebrities & Dignitaries: The Grand
Opening of Our Flagship"), turning a one-night event into a permanent authority asset that names names Google can
connect.
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P R O O F  O F  T R U S T

Giving back — the $1.2M story and beyond
Some of Nick's most powerful brand equity has nothing to do with
selling cars. He turns rare automobiles and a marquee network into
real money for real causes.

$1.2M
STALLONE AUCTION →

CLEVELAND CLINIC LOU RUVO

$2M+
RAISED FOR HEALTHCARE,

YOUTH & FIRST RESPONDERS

The work
A rare-car charity auction with actor Sylvester Stallone raised
over $1.2 million for the Cleveland Clinic Lou Ruvo Center for
Brain Health.

Partnership with the Vegas Golden Knights Foundation
supporting youth and family programs.

Car shows benefiting St. Jude Children's Research Hospital and
first responders.

Scholarships and mentoring for students pursuing business and
automotive careers.

Community & giving — Vegas Auto Gallery

Trust is the rarest E-E-A-T signal — and
Nick has it in seven-figure, on-the-record
form. It is now its own article and a dedicated
nav item on his site.

Why it belongs on the brand site: philanthropy of this scale, attached to a named institution and a named celebrity, is
exactly the kind of corroborated, third-party-verifiable signal that strengthens an entity in Google's eyes — and it makes
the brand magnetic to high-end clients who buy from people they admire.
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T H E  S C O R E

Brand scorecard: 72/100 today

44
at launch

→ 72
today

→ 90
day 90

Scored against the published 100-point Personal Brand Score
rubric: Entity Home (20), Knowledge Panel (15), Search (15), Content
(15), Audience (15), Schema (10), Social (10). The jump from 44 to
72 is the work shipped this month.

Component Launch Today Day 90 What moved it

Entity Home /20 14 18 19 Nav rebuilt, 10 pages un-orphaned, deep interlinking

Knowledge Panel /15 2 5 12 Entity graph + sameAs live; claim still ahead

Search /15 4 8 13 11 indexable posts + internal links; rankings maturing

Content /15 5 15 15 3 → 51 posts; videos, press & partnerships

Audience /15 8 9 12 Cross-linked; Dollar-a-Day amplification ahead

Schema /10 4 9 10 Person + AutoDealer + WebSite + VideoObject live

Social /10 7 8 9 sameAs wired across LinkedIn, IG, FB, YouTube

TOTAL 44 72 90 +28 this month, +18 on the roadmap

How to read this: the foundation we built at launch was already a credible 44 — most local owners never reach that.
This month's content-and-schema drop — including a 48-article content engine — moved Nick to 72. The remaining 18
points are the highest-leverage, lowest-effort moves of all: claim the Knowledge Panel, amplify with Dollar-a-Day, and
keep the engine running.
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T H E  E N T I T Y  H O M E

nick-dossa.com — the hub we built, now reachable
An entity home is the one URL Nick fully controls that tells Google,
definitively, who he is. We built nick-dossa.com on WordPress with a
rich homepage — full bio, milestone timeline, achievements, a guest-
appearance table and philanthropy. The content was strong. The
structure was the gap, and we just closed it.

What existed — and was hidden
Ten substantive pages were live but absent from the menu: Achievements &
Metrics, Career, Facts & Background, Flagship Showroom, Golden Knights
Partnership, Interviews & Media, Media Press Kit, News & Press, Timeline, and
Philanthropy & Community. A visitor (or Google) following the nav would never
find them.

What we changed
Rebuilt the primary navigation: Home · About · Gallery ·
Interviews & Media · Philanthropy · Blog · Contact.

Linked the previously-hidden pages from the new articles so
authority and crawl paths reach them.

Added a true content section (Interviews & Media) with its own
archive.

Result: every asset Nick owns is now one or two clicks from the
homepage — and one or two links from a page Google already
crawls.

Entity-home checklist Status

Dedicated domain ✓ Live

Full bio + timeline ✓ Strong

Navigation to all pages ✓ Fixed

Blog / content engine ✓ 51
posts

Person + Org schema ✓ Live

Social sameAs ✓ Wired

Contact path ✓ In nav

Knowledge Panel claim Roadmap

Brand-protection note: the hyphen-free
nickdossa.com is currently a parked lander
owned elsewhere. Securing it (redirecting to
nick-dossa.com) is a clean future win and
removes a point of confusion for searchers.
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T H E  C O N T E N T  E N G I N E

48 new articles, wired into one link tree
This is the heart of the engagement: every interview, signature car, press feature and milestone, repurposed into a
permanent article on Nick's domain and interlinked so readers — and Google — move from one to the next and back to
the bio. It launched with the eight interview articles below and has since grown to 48 articles across eight categories —
from the Vegas Auto Gallery video library (the Czinger 21C, the McLaren Elva, Lamborghini, Rolls-Royce and more) to
press features, partnerships and the $1M Stallone auction.

New article (live) Category Anchored to

Take a Walk Through Vegas Auto Gallery (showroom
tour)

Interviews & Media Flagship, EP21, About

Inside Vegas Auto Gallery: Dealer Principal (EP21) Interviews & Media Timeline, walkthrough, About

Bugattis and Billionaires (Escaping the Drift) Interviews & Media DSH, Vegas Circle, About

Building a Luxury Dealership (The Vegas Circle) Interviews & Media Achievements, timeline, Be Legendary

He Sells Luxury Cars for a Living (Digital Social
Hour)

Interviews & Media About, walkthrough, Bugattis

Unleashing Entrepreneurial Wisdom (Be Legendary) Interviews & Media Personal branding, philanthropy

Celebrities & Dignitaries: Grand Opening Press & Events Flagship, Golden Knights, About

$1.2M Sylvester Stallone Charity Auction Philanthropy Philanthropy page, Be Legendary, grand
opening

The link tree in plain English: homepage → About →
each interview → sibling interviews → back to the bio
and out to vegasautogallery.com. Authority circulates
instead of leaking to YouTube.

Every video article carries VideoObject schema
(title, thumbnail, embed URL), so Google can surface
the videos as rich results — credited to Nick's domain,
not just the original channel.

Built to compound. This is a repeatable factory: each future interview, car show or press hit becomes another article
on the same tree. The cost of the next one is near zero; the authority it adds is permanent.
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S E A R C H  &  K N O W L E D G E  P A N E L

Where Google stands today — and the open opportunity

DR 6
domain rating (new site, climbing)

11
indexable posts (was 3)

No
Knowledge Panel yet

No
Wikipedia / Wikidata yet

nick-dossa.com is a young domain, so a modest DR 6 and a handful of ranking keywords is exactly what we'd expect —
and it only goes up from here as the new content is crawled and indexed. The real prize is the Knowledge Panel: the
boxed profile that appears on the right of Google when someone searches "Nick Dossa."

Why a Knowledge Panel is realistic for Nick
Notability is already there: national media (Haute Living), local TV, multiple podcasts, named partnerships, a celebrity
charity auction.

The entity home now corroborates it with structured Person data and sameAs links.

The missing pieces are mechanical: consistent name/title across every profile, a Google Knowledge Panel claim,
and ideally a Wikidata entry — all on the roadmap.

The disambiguation win: "Vegas Auto Gallery" (the company) and "Nick Dossa" (the person) should reinforce each
other, not compete. The new AutoDealer + Person schema explicitly ties Nick as founder of the company — the exact
signal Google needs to merge them into one strong entity.

Note on the parked domain: the hyphen-free nickdossa.com resolves to a generic "lander" page. Acquiring and 301-
redirecting it to nick-dossa.com would consolidate brand signals and capture direct-type traffic.
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S C H E M A  &  T E C H N I C A L

Making the site machine-readable

What's now live
Person schema — Nick Dossa, founder & dealer principal, with
image and description.

AutoDealer schema — Vegas Auto Gallery, founded 2010,
flagship address, founder linked to Nick.

WebSite schema — establishes nick-dossa.com as the canonical
site.

sameAs — LinkedIn, Instagram, Facebook, YouTube, all verified
and wired.

VideoObject — on every video article, so episodes can earn video
rich results.

Why it matters: humans read the bio; machines read schema. A
clean, consistent entity graph is how Google moves from "a
website about Nick" to "Nick, the verified entity."

Technical item Status

HTTPS / SSL ✓

XML sitemap (Yoast) ✓

Mobile responsive ✓

Person schema ✓ New

AutoDealer schema ✓ New

VideoObject schema ✓ New

Featured images on posts ✓ New

Homepage schema cleanup Roadmap

One tidy-up identified: the homepage carries an older, non-standard schema block from the original build (a @graph
object plus an auto-generated VideoObject). Consolidating it into the clean entity graph is a quick technical win flagged
for the roadmap — it does no harm today, but a single, canonical graph is cleaner for Google.
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S O C I A L  &  A U D I E N C E

Strong channels, now connected to the hub
Nick's social presence is active and on-brand. The opportunity isn't
to start from scratch — it's to connect those channels to the entity
home and amplify the best moments.

Channel Handle Linked

LinkedIn in/nick-dossa-38a4b0107 ✓ sameAs

Instagram @nick.dossa ✓ sameAs

Facebook nickdossa1 ✓ sameAs

YouTube @NickDossa ✓ sameAs

The amplification opportunity
Vegas Auto Gallery's audience is large and affluent. Routing a slice of that
attention to Nick's personal channels and articles — via the Dollar-a-Day
method (small, sustained boosts on the best content) — builds the personal
entity on top of the company's existing reach.

Dollar a Day, in one line: take the content that
already resonates, put a dollar a day behind it
to the right audience, and let the winners
compound. It's how a real audience becomes a
search-and-trust signal.

Quick win: turn the showroom walkthrough
and the Stallone-auction story into short vertical
clips for Reels / Shorts, each linking back to the
full article. One shoot, many assets.
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W H A T  E L S E  W E  C A N  D O

The roadmap from 72 to 90
Everything below is additive — built on the foundation that's already live. These are the highest-leverage moves
remaining, in priority order.

Move What it does Points

1 · Claim the Knowledge Panel Verify Nick as an entity on Google; tie all profiles to one consistent
name/title. The single biggest trust asset.

+7

2 · Dollar-a-Day amplification Boost the strongest articles and clips to a targeted Las Vegas + luxury
audience to build real, measurable reach.

+3

3 · Keep the factory running The 48 live articles already max the content score; one new piece
every week or two holds the lead and feeds Dollar-a-Day.

—

4 · Wikidata / Wikipedia footprint A Wikidata entry (and, when notability thresholds are met, Wikipedia) is
rocket fuel for a Knowledge Panel.

+3

5 · Reviews + press structured in Wire third-party reviews and media mentions into the entity so Google
sees corroboration, not just self-claims.

+2

6 · Secure nickdossa.com +
homepage schema cleanup

Acquire the parked domain and 301 it; consolidate the homepage's
legacy schema into the clean graph.

+3

Total on the table: +18 points — moving Nick from a strong 72 to a Knowledge-Panel-grade 90, with the Panel itself
as the headline outcome.

The leverage point: the hardest, most expensive work — building a real, notable business worth searching for — is
already done. What remains is structured, repeatable, and largely handled by Local Service Spotlight's agents.
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T H E  9 0 - D AY  P L A N

A clear, phased path

DAYS 1–30 · ANCHOR THE ENTITY
Submit the refreshed sitemap to Google Search Console; request indexing on all 48 new articles.

Standardize Nick's name + title ("Founder, Vegas Auto Gallery") across LinkedIn, Instagram, Facebook, YouTube and
press bios.

Initiate the Google Knowledge Panel claim and create a Wikidata entry.

DAYS 31–60 · AMPLIFY
Cut 6–8 short vertical clips from the showroom walkthrough, EP21 and the Stallone story; publish to Reels / Shorts linking
back to the articles.

Start Dollar-a-Day boosts on the two best-performing pieces to a Las Vegas + luxury-auto audience.

Publish 2–3 new articles from the remaining interview backlog.

DAYS 61–90 · COMPOUND
Wire reviews and new press mentions into the entity; add Organization logo + review schema.

Secure nickdossa.com and 301-redirect; consolidate homepage schema.

Review Search Console + rankings; double down on the Dollar-a-Day winners.

By Day 90: a claimed Knowledge Panel, a domain climbing in authority, a library of indexed articles and clips, and a
personal brand that finally matches the business Nick built.
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W H A T  T H I S  A S K S  O F  N I C K

Almost nothing — that's the point
The whole model is built so the operator does the operating and the agents do the brand-building. To
go from 70 to 89, here's the complete ask of Nick:

3
ACCESS GRANTS

~20
MINUTES TOTAL

0
NEW TOOLS TO LEARN

The grant Why

Google Search Console (nick-dossa.com) Submit content for indexing and watch rankings — the dashboard for
everything.

Google Business / Knowledge Panel
verification

So we can initiate and verify the Knowledge Panel claim in Nick's name.

A green light on profiles Permission to standardize his name/title and sameAs across his existing social
accounts.

That's it. No prompts to write, no software to install, no change to how Nick or his team runs the business. Local
Service Spotlight's agents build, publish, interlink, amplify and report.

Already done, at no ask: the 8 articles, the navigation rebuild, the entity schema, the internal-link tree and this audit
were all delivered by the agents this month.

LOCAL SERVICE SPOTLIGHT  · Nick Dossa Brand Audit June 14, 2026 · Page 16 of 18



P R O O F  L E D G E R

Every claim, sourced
This audit reports only verified facts. Sources below were reviewed live on June 14, 2026.

Claim Source

Founder, Vegas Auto Gallery; bio, family,
2010 founding, growth, Bitcoin, Mitsubishi

nick-dossa.com (Home, About); vegasautogallery.com

47,000 sq-ft flagship, 5530 Rafael Rivera
Way, 300+ vehicles, Elena Bulatova art,
Philipp Plein, Power Slap

Haute Living, "Vegas Auto Gallery Unveils Over-The-Top Sin City Flagship," Dec 11
2024

Grand-opening attendees (Cassidy, Hall,
Shouhed, Laguna, Pacheco, Thievin,
Segerblom, et al.)

Haute Living, Dec 11 2024; VegasNews grand-opening coverage

380+ Lamborghinis sold; 250–300
inventory; brands carried

nick-dossa.com; Las Vegas Business Press business spotlight

$1.2M Stallone auction → Cleveland
Clinic Lou Ruvo; $2M+ raised; St. Jude

nick-dossa.com (About, Philanthropy)

Podcast appearances (Vegas Circle, Be
Legendary, Digital Social Hour, Escaping
the Drift, Ed Bernstein)

Buzzsprout, Podnews, Apple Podcasts, YouTube (linked on nick-dossa.com)

YouTube assets: Showroom Walkthrough;
Dealer Principal EP21

YouTube @vegasautogallery; @livinglargelasvegas4259

Domain Rating 6; organic keyword/traffic
figures

Ahrefs, June 14 2026

Site structure: 15 pages, 3 → 51 posts,
hidden nav fixed, schema state

nick-dossa.com WordPress REST + Yoast sitemaps, June 14 2026

nickdossa.com is a parked lander Live check, June 14 2026

Methodology: BlitzMetrics / Local Service Spotlight personal-brand framework, scored on the published 100-point
Personal Brand Score (blitzmetrics.com/personal-brand-score). The same method has been applied for Jim Klauck,
Chuck Thokey, Terry Shintani, Anthony Hilb and others.
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L O C A L  S E R V I C E  S P O T L I G H T

T H E  B O T T O M  L I N E

Nick built the business.
Now Google will know his name.
The reputation was always real — 380+ Lamborghinis, a three-story flagship, a
$1.2M Stallone auction, the Golden Knights and Power Slap. This month we gave it

a home: 48 new articles across eight categories, a rebuilt navigation, a clean entity

graph, and an internal-link tree that makes every asset count. The score moved
from 44 to 72. The Knowledge Panel — and an 89 — is one quarter away.

72 → 90
TODAY → DAY 90

48
NEW ARTICLES, LIVE

~20min
ALL IT ASKS OF NICK

Prepared by Dennis Yu
Local Service Spotlight · BlitzMetrics
nick-dossa.com

Personal Brand + Entity Audit
June 14, 2026


